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Abstract: 

The study aimed at comparing the strategies of persuasion employed by 

Bell Clinton and Barack Obama in their presidential nomination speeches 

before the Democratic National Conventions in 1992 and 2008, 

respectively. The speeches were retrieved from the New York Times 

Newspaper website and were analyzed through a process of deconstruction 

to identify and compare the nature of persuasive strategies employed in each 

speech. The study applies the critical discourse analysis (CDA) approach in 

analyzing these speeches. The major strategies of persuasion which are 

usually used by politicians are reviewed to determine which of these 

strategies are employed in each of these speeches. The comparative critical 

deconstruction of the speeches showed that both Clinton and Obama 

employed a variety of persuasive strategies such as, the inclusive strategy, 

the strategy of giving promises and commitments, the contrasting strategy, 

the strategy of exaggerating the negative side of the “other” and the 

repetition strategy. In addition to these five major persuasive strategies, the 

analysis showed that Clinton in particular, employed three more persuasive 

strategies that were not used by Obama. These are: the fear strategy, the 

strategy of historical citation and the strategy of religious citation. On the 

other hand, Obama used only one strategy that was not clearly used by 

Clinton which is the emotional strategy. Furthermore, the analysis showed 

that other persuasive strategies which are sometimes used by some 

politicians were not employed by neither Clinton nor Obama in their 

speeches, such as the strategy of arousing the national identity of their 

audience, the questioning strategy, the metaphors strategy, the swearing 

strategy, the strategy of using proverbs, and the strategy of summarization. 

The study also concluded that the persuasive strategies used by Clinton and 

Obama in their speeches contributed to the winning of the presidential 

elections in 1992 and 2008. 

Key Words: persuasion, strategies, Critical Discourse Analysis (CDA), 

political discourse, speeches. 
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سرخدمها بجل كلجنرون وباراك أوباما ف  خطابا  اتررشح إسررارجيجا  اإلننا  اتر  دراسة مقارنة إل
 1002و 2991ف  عام   اترئاسجة

 *د. منيرة محمد جرادات
 ملخص:

 2991عام  ستراتيجيات اإلقناع التي استخدمها بيل كلينتونإالدراسة إلى مقارنة  هذه تهدف
األمريكية في المؤتمر الوطني أمام أعضاء  للرئاسة خطابات الترشحفي  1002عام  وباراك أوباما

في الواليات المتحدة األمريكية. وقد تم الحصول على هذين الخطابين من موقع  الحزب الديمقراطي
جريدة نيويورك تايمز وتم تحليلهم بطريقة تحليل الخطاب وبالتحديد منهج تحليل الخطاب النقدي من 

إلستراتيجيات التي استخدمها كل من كلينتون وأوباما إلقناع الناخبين من أجل أجل بيان ومعرفة ا
التصويت لهما في اإلنتخابات الرئاسية األمريكية. ولقد أشارت الدراسة الى أن إستراتيجيات االقناع 

هي: إستراتيجية الدمج )نحن مقابل  1002وأوباما عام  2991التي استخدمها كل من كلينتون عام 
استراتيجية إعطاء الوعود واإللتزامات، إستراتيجية المقارنة، إستراتيجية المبالغة في إظهار هم(، 

ستراتيجية تكرار الجمل والكلمات. ويظهر التحليل أيضا أن كلينتون  الجانب السلبي عند "اآلخر" وا 
 التخويف،ية : استراتيجقام بإستخدام ثالث إستراتيجيات أخرى لم يتم إستخدامها من قبل أوباما وهي

من النصوص الدينية. وبالمقابل استخدم  التاريخ واستراتيجية االقتباس من واستراتيجية االقتباس
 ايضاأوباما إستراتيجية إثارة العاطفة والتي لم تكن واضحة في خطاب كلينتون. وتوصلت الدراسة 

 ي يستخدمها السياسيون آحيانا  من إستراتيجيات اإلقناع والت ا  أن كلينتون وأوباما لم يستخدما عدد إلى
، رجمهو دى الالوطنية ل النزعة من أجل إقناع الناخبين بآرائهم وبرامجهم مثل: استراتيجية إثارة

استراتيجية  إستخدام القسم، استراتيجية التشبيهية، استراتيجية االستعارات األسئلة،استراتيجية طرح 
وخلصت الدراسة الى أن إستراتيجيات اإلقناع التي  .التلخيص الشعبية واستراتيجية استخدام األمثال

في فوزهما في اإلنتخابات الرئاسية  اسهمتاستخدمها كل من كلينتون وأوباما في خطابيهما قد 
 .1002و 2991االمريكية لعامي 

 االقناع استراتيجيات، تحليل الخطاب النقدي، الخطاب السياسي، الخطابات. اتكلما  اتمفراحجة:
 

 
                                                 

 / األردن.والتكنولوجيا االردنيةجامعة العلوم  *
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1. Introduction 

Politicians and leaders have always been concerned about how to use 

the language effectively in their communication with their audience whether 

democratic or totalitarian systems. Therefore, they should have the 

necessary skills to communicate and to persuade their audience in an 

appropriate and convincing way. In this context, Edelman, (1977, p.123) 

said that "language has a key role in the exchange of values in social life and 

transforming power into right and obedience into duty". 

It is also agreed that politicians should be familiar with the techniques 

of the political discourse, whether written or spoken to persuade their 

audience of the soundness of their views. Political discourse also helps them 

to take specific political actions and then to make crucial political decisions 

(Edelman, 1977 and Gadalla, 2012). Moreover, speeches addressed by 

political leaders are central to political discourse and are, therefore, of a 

significant importance to linguists. Having this in mind, this study aims at 

comparing the persuasive strategies employed by Clinton and Obama in 

their presidential nomination speeches before the Democratic National 

Convention (DNC). Clinton’s speech was delivered in 1992, while Obama’s 

speech was delivered in 2008 (henceforth the speeches). This study applies 

the critical discourse analysis (CDA) approach in analyzing these speeches 

in order to answer the following major questions:  

1. What are the major persuasive strategies employed by Clinton and 

Obama in their speeches? Do they use the same strategies or different 

ones? 

2. Do the persuasive strategies employed by Clinton and Obama help them 

in their endeavors to win the presidential elections?  

The importance of this study emerges from the nature of the speeches 

themselves which are usually considered to be the most important speeches 

a presidential candidate delivers in his/her election campaign for the 

presidency of the USA. This is because it is widely believed that the nature 

and the quality of the speeches play a determining role in winning or losing 

the American presidential elections. The study’s importance is also related 

to its originality since this study, to the best knowledge of the author, is 

perhaps the first to systematically analyze and compare the persuasive 

strategies employed in these historical speeches. 

 The study comes into six parts: the first presents the theoretical 

background of discourse analysis in general and CDA in particular. In the 
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second part, a condensed review of the related literature is introduced. The 

third and the fourth parts explain the techniques and the findings of the 

study. The fifth part identifies and compares the persuasive strategies 

employed by Bell Clinton and Barack Obama in their presidential 

nomination speeches. The last part presents the results and the conclusion of 

the study. 

2. Theoretical background 

In discourse analysis, linguists do not mainly focus on the language as 

an abstract system. Instead, they tend to be interested in what happens when 

people draw on knowledge they have about language. Therefore, discourse 

analysis tries to understand the hidden purpose behind the text through 

examining the use of language functions along with its forms both orally or 

written. As such, it is seen as a way of analyzing the statements or the 

situations through deconstructing the text (van Dijk, 2006; Bayran, 2010 

and Gadalla, 2012). Hence, discourse analysis is quite often used to analyze 

political texts, trying to understand the power relations and seeking the 

answer for the common question, why did a politician use a particular word 

in this context rather than another? In other words, discourse analysis is a 

social ideological practice which can govern the ways in which people 

think, speak, interact, write, and behave (van Dijk, 2006). 

Moreover, language is usually viewed to play a significant ideological 

role since it is seen as an instrument by means of which the manipulative 

intents of politicians become apparent (Ngozi, 2016 and van Dijk, 2006). 

Given its important contributions to linguistic research, discourse analysis 

(as reflected in the study of real samples of speech and writing and as 

evidence of the way in which people in the world use language in a range of 

social contexts) has become a major concern for linguists (Hymes, 1972; 

Fowler et al, 1979; Silverman, 2000; Blommaert, 2005; van Dijk, 2006; 

Baxter; 2008, Gadalla, 2012; Ngozi, 2016, among others). 

As a branch of discourse analysis, CDA is an interdisciplinary approach 

to the study of discourse that views language as a form of social practice 

emphasizing the ways social and political domination are reproduced in the 

text and talk. Van Dijk (2001:352) Viewed this approach as “a type of 

discourse analytical research that primarily studies the way social power 

abuse, dominance, and inequality are enacted, reproduced, and resisted by 

text and talk in the social and political context”.  

The main tenets of CDA, as reported by Fairchlough and Wodak (1997: 

271-80) are: (1) CDA addresses social problems, (2) power relations are 
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discursive, (3) discourse constitutes society and culture, (4) discourse does 

ideological work, (5) discourse is historical, (6) the link between text and 

society is mediated, (7) discourse analysis is interpretive and explanatory, 

and (8) discourse analysis is a form of social actions.  

In regard to political discourse in particular, Schaffner (1996) indicated 

that political discourse, as a sub-category of discourse can be based on two 

criteria: functional and thematic. It is functional since it is seen as a result of 

politics which is historically and culturally determined and therefore, it 

fulfills different functions due to different political activities. On the other 

hand, it is thematic because its topics are primarily related to politics such as 

the political activities, the political ideas and the political relations. 

 Furthermore, Zheng (2000) identified several features of political 

discourse: it is comprised predominantly of slogans and propaganda, rather 

than statements of truth or facts, it contains many acceptable and 

unacceptable lies and empty promises, it merely tries to persuade rather than 

summon and guide the public, it utilizes and develops classical rhetoric 

techniques with modern information technology such as sound, graphics and 

texts to maximize its persuasive function. Moreover, Obeng (2002) argued 

that political actors tend to employ various discourse strategies such as 

rhetoric, circumlocution, euphemism, evasion, intersexuality, political 

pronouns, analogies, metaphors, similes, personifications, paradoxes and 

parallelism. 

According to Cos (2008), political persuasion is an art of articulating 

and promoting one’s political interests through influencing the public sphere 

by symbolic manipulation of signs and symbols, including language, 

images, and the staging of events. (Cited in Gadalla, 2012:75). 

It is clear that the analysis of political discourse can significantly 

contribute to the linguistic studies. Therefore, this paper specifically 

analyzes the discourse of the political speeches delivered by Bell Clinton in 

1992 and Barak Obama in 2008 in their presidential nomination speeches to 

identify and compare the strategies of persuasion that were used by them to 

convince the American voters of their views, policies and programs.  

3. Review of the related literature 

The study of persuasion is not a new phenomenon. In fact, since the 

ancient Greece, the study of persuasion has captured the attention of 

scholars and philosophers. Aristotle viewed rhetoric as the faculty of 

discerning all the available means of persuasion, while Plato believed that 

persuasion is the act of power to make the good appears evil and evil 
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appears good (Cronkhite, 1969). In the Athenian society, the art of 

persuasion, called rhetoric, and considered a necessary skill for individuals, 

because success was based on the ability to convince other people in the 

courts, in political settings, and in social situations (Benjamine, 1997). 

Rhetoric is “the art of using language so as to persuade or influence others; 

the body of rules to be observed by a speaker or writer in order that he may 

express himself with eloquence” (Oxford English Dictionary). 

 Modern studies of persuasion have built on this tradition. Burgoon and 

Miller (1973) argued that persuasion involves conscious intent on the part of 

one party (the persuader) to influence the other (the persuadee). This view is 

shared by Ilardo (1981) who defined persuasion as, "a communicative 

process of altering beliefs, attitudes, intentions, or behaviors of others by 

conscious or unconscious use of both verbal and nonverbal messages” 

(Cited in Omraan, 2009:7-9).  

In regard to the means of persuasion, Al-Khatib (1994) argued that 

persuasion can be attained by three means. Firstly, speakers can appeal to 

their audience by trustworthiness, that is, by convincing them that they are 

reliable and trustworthy. Secondly, speakers can convince their audience by 

appealing to their emotions. And the third mean of persuasion is the ability 

of speakers to convince their audience by argument. 

Although Chomsky (1995) did not directly refer to persuasion 

strategies per se, he compiled a list of the ten most common and effective 

strategies of manipulating the population by the media. These are: the 

strategy of distraction, creating problems, offering solution, the gradual 

strategy, the strategy of deferring, going to the public as a little child, using 

the emotional side more than the reflection, keeping the public in ignorance 

and mediocrity, encouraging the public to be complacent with mediocrity, 

self-blame strengthens, and getting to know the individuals better than they 

know themselves. 

 In her study about strategies of persuasion used among Jordanians, 

Jaradat (1999) classified those strategies into: simple, emotional, popular, 

and conservative ones. Within this classification, Jaradat identified several 

strategies for persuasion such as, religious citation, historical speeches, 

swearing, proverbs, wisdoms, explanation, experiences, historical events, 

repetition, and argumentation through justification and comparison.  

Van Dijk (2005) studied the persuasive and semantic properties of 

speeches addressed by the Spanish Prime Minister, ‘Aznar’ and he found 

that Aznar used the persuasive and semantic strategies of positive self- 
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presentation of “Us” against negative other- presentation of “Them” to 

legitimize his collaboration with the United States against Iraq. 

Omraan (2009) analyzed the basic persuasive strategies employed in 

twelve speeches of Osama Bin Laden and George W. Bush. In the analysis 

of those speeches, the author used Fairclough’s model which comprises 

three stages: description, interpretation, and explanation. She concluded that 

both Bin Laden and Bush tend to elaborate similar universal persuasive 

strategies with slight differences to be in harmony with their ideological 

backgrounds. At the discoursed level, Omraan emphasized the following 

persuasive strategies: trustworthiness, argument, emotional appeal, 

questioning, repetition, narrative of past events, and citing famous political 

people. 

In a study of nine speeches of King Abdullah II, during the period from 

2002-2009, Al-Khalidy and Ramamoorty (2011) analyzed the lexical 

cohesion in these speeches and found that the King did not tend to focus on 

the alliteration or the use of metaphors and imagery for his countrymen and 

he also did not arouse or exploit the emotions.  

 In his study, Gadalla (2012) analyzed the rhetorical and persuasive 

strategies employed in Barack Obama’s Cairo speech on June 4, 2009. The 

researcher has applied Zheng’s (2000) framework to carry out his analysis 

and concluded that Obama is a very competent political rhetorician. Obama 

used a wide range of strategies and techniques in his speech to achieve his 

political objectives. Gadalla also employed the three major rhetorical 

strategies that Zheng tackled: targeting, enforcement, and avoidance. These 

strategies included several techniques or sub-strategies: inclusive technique, 

giving promises, testimony technique, citing historical speeches, inversion 

technique, fear technique, logical fallacies, religious citation, emotional 

technique, and summarization, never mentioning negative sides of self, 

exaggerating negative sides of others, special categories of words, 

contrasting expression, and “name-calling”. 

Petty & Cacioppo (2018) used the term persuasion to refer to any 

instance in which an active attempt is made to change a person's mind since 

the word is relatively neutral. They also argued that the process of 

persuasion is such an ever-present aspect of our daily lives that we often fail 

or even notice its occurrence. Moreover, they distinguished between 

attitudes (how we feel about something), beliefs (what we know about 

something), and behaviors (how we act toward something) and indicated 

that persuasion attempts could be aimed at each of these targets. 
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The literature reviewed in this study regarding the persuasive strategies 

employed by speakers and writers in their discourses shows that these 

strategies can be different and vary from one speaker to another and from 

one occasion to another. This literature also reveals that the most common 

strategies of persuasion are based on emotions, trustworthiness, argument, 

religious citation, historical speeches, swearing, proverbs, wisdom, 

explanation, experiences, historical events, repetition, positive self-

presentation, negative other-presentation, questioning, inclusion, giving 

promises, testimony, inversion, fear, logical fallacies, summarization, 

lexical, using metaphors, arousing national or religious identity, and name-

calling.  

Definitely, there are no clear-cut boundaries between those strategies 

and, therefore, they sometimes overlap. Moreover, these strategies are not 

mutually exclusive; the use of one strategy does not necessarily prohibit 

(exclude) the use of the other(s). 

4. The study’s technique  

The text versions of Clinton’s speech before the DNC in 1992 and 

Obama’s speech before the DNC in 2008 were retrieved from New York 

Times website.www.nytimes.com. Clinton’s speech consists of 5120 words 

while Obama’s speech consists of 5435 words. In this study, the content 

analysis technique is employed to determine the nature of the persuasion 

strategies used by Clinton and Obama in their speeches and to examine the 

extent to which these strategies are different from one speech to another. 

Therefore, a process of in-depth deconstruction of the content of each 

speech was undertaken to identify the persuasion strategies employed in 

these speeches. Then, the extracts from each speech that are related to a 

particular persuasive strategy are provided and compared. 

5. The findings 

Although the speeches of Clinton and Obama were delivered in 

different times (1992, 2008, respectively) they were delivered in the same 

occasion i.e. Democratic National Conventions (DNC) and were 

broadcasted to the American people whether democrats, republicans or 

independents. In fact, at that time, both Clinton in 1992 and Obama in 2008 

were running for the first time for the presidency of the United States of 

America.  

The major aim of each speaker is not only to persuade his audience 

attending the DNC, but also to persuade as many American voters as 
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possible to vote for them. Therefore, such speeches, as mentioned before are 

very crucial to the process of the American presidential elections. In fact, 

each presidential candidate is not only given the chance to lay down his 

vision, plans and programs, but also is given the opportunity to present 

himself as a potential leader worth of being elected to be the president of the 

United States of America.  

Accordingly, each candidate will attempt to employ the best and the 

most effective persuasive strategy to convince the American voters to elect 

him rather than his opponent in the republican party (i.e. Mr. George Bush 

in the case of Clinton in 1992 and Mr. John McCain in the case of Obama in 

2008). For the sake of comparison, it is worth noting that in both speeches, 

the occasion (accepting nomination of the DNC), the audience (the 

American voters), and the aim (the persuading voters) are the same, though 

the time is different. The following analysis will show the major persuasive 

strategies employed in the speeches of Clinton (1992) and Obama (2008), 

the extent to which such strategies are different from one speech to another, 

and whether these speeches did help in winning the presidential elections for 

both candidates. 

 

5.1  The persuasion strategies employed by both Clinton (1992) and 

Obama (2008) 
The content analysis of the speeches of Clinton (1992) and Obama 

(2008) clearly shows that the following persuasive strategies are employed 

in both speeches.  

5.1.1. The inclusive strategy  

Zheng (2000) argued that the inclusive technique is employed by 

politicians to convince their audience that they and their ideas are “of the 

people”. This technique or strategy is often employed by speakers to 

associate themselves with their audiences to win their support for their ideas 

and concerns in order to emphasize partnership over partisanship. In fact, 

the process of deconstructions of the speeches shows that both Clinton 

(1992) and Obama (2008) employed the inclusive strategy in their speeches 

each in his own way. In the case of Clinton (1992) the inclusive strategy is 

used repeatedly in various occasions as shown in the following extracts 

from his speech:  

1. “it is clear that we have to steer our ship of state on a new course “ 

2. “the kind of country we can built together”  
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3.  “now that we have changed the world, it is time to change 

America” 

4. “I care so much about our children and our future “ 

5. “together we will revitalize America “ 

6. “if we want to use government to help people, we have got to make it 

work again”  

7. “we offer our people a new choice based on old values. We offer 

opportunities”. 

8. “When we pull together, America will pull ahead”  

9. “when we are united we are unstoppable”  

10. “we must do it together”  

11. “we can do it “ 

 

Likewise, in the case of Obama (2008), the inclusive strategy is also 

used repeatedly in various occasions in his speech as reflected in the 

following extracts: 

1. “we need at one of those defining moments, a moment when our 

nation is at war, our economy is in turn oil” 

2. “It is time for us to change America” 

3. “our government should work for us, not against us “ 

4.  “we are more compassionate than a government that lets veterans 

sleep in our streets        and families slide into poverty” 

5. “the fundamentals we use to measure economic strength are whether 

we are living up to that fundamental promise that has made this 

country great” 

6. “it’s a promise that says each of us has the freedom to make of our 

own lives that we will “ 

7. “our government should work for us no against us. It should help us 

no hurt us” 

8. “that is the promise we need to keep” 

9. “that is the change we need right now” 

 

The above extracts from the speeches of Clinton (1992) and Obama 

(2008) clearly show that both speakers employed the inclusive strategy to 

win the support of their audiences through persuading them that they and 

the American people share common principles, concerns and interests. 

5.1.2. Giving promises and commitments 
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Gadalla (2012) argued that politicians often tend to give promises and 

commitments to their audience in an effort to win their support and to get 

approval for their statements and ideas. In fact, both Clinton (1992) and 

Obama (2008) employed this strategy in their speeches. In the case of 

Clinton (1992) the following extracts show how this strategy is employed:  

1. “that’s why I will fight to create high – paying jobs so that parents 

can afford to raise their children today. 

2. “that’s why I am committed to make sure every American gets the 

health care that saved my mother’s life and women`s health care 

gets the same attention as men`s.” 

3. “that’s why I will fight to make sure women in this country receive 

respect and dignity, whether they work in the home, out of the home, 

or both.” 

4. “jobs, education, health care – these are not just commitments from 

my lips; they are the work of my life.” 

5. “our priorities must be clear; we will put our people first.” 

6. “because we are committed in this convention and in this platform to 

making these changes.” 

7. “tonight I say to them, join us, and together we will revitalize 

America.” 

8. “we will build an American community again.” 

 

Similarly, in his speech, Obama (2008) employed the strategy of giving 

promises and commitments as shown in the following extracts from his 

speech: 

1. “and now is the time to keep the promise of equal pay for an equal 

day`s work because I want my daughters to have the exact same 

opportunities as your sons. “ 

2.  “as commander – in – chief I will never hesitate to defend this 

nation.” 

3.  “I will end this war in Iraq and finish the fight against Al Qaida and 

the Taliban in Afghanistan.” 

4.  “I will eliminate capital gains taxes for the small businesses" 

5.  “I will cut taxes for 95% of all working families.” 

6.  “I will set a clear   goal as a president: in ten years we will end our 

dependence on oil from the Middle East.” 

7.  “as a president I will make it easier for the American people to 

afford new cars that are fuel – efficient.” 
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8.  “as a president I will tap our natural gas reserves, invest in clean 

coal technology and find ways to safely harness nuclear power.” 

9.  “I will invest in early childhood education.” 

10.  “I will recruit an army of new features and pay them higher salaries 

and give them more support.” 

11.  “and we will keep our promise to every young American.” 

12.  “now is the time to finally keep the promise of affordable, accessible 

health care for every single American.”  

 

 These promises and commitments on the part of both Clinton (1992) 

and Obama (2008) were meant to function as a persuading tool to win the 

support of the American voters because such promises and commitments 

represent the actual needs and desires of the majority of the Americans.  

5.1.3. The contrasting strategy  

Zheng (2000) argued that politicians tend to extensively use the 

contrasting strategy to disparage their opponents and elevate themselves. 

The reason for using this strategy according to him is to retrieve information 

from the collective memories of the audience for the benefit of the speaker. 

In fact, both Clinton (1992) and Obama (2008) heavily employed this 

strategy in their speeches.  

In the case of Clinton (1992), he used this strategy in the following 

extracts: 

 

1. “Soviet communism has collapsed and our values have triumphed 

all around the world"  

2. “and yet just we have won the cold war abroad, we are losing the 

battles for economic opportunity and social justice here at home.” 

3. “our families have values, but our government does not.” 

4. “because governments do not raise children; parents do.” 

5. “it has taken more of your money and given you less in return.” 

6. “now four years ago (he means his opponent George Bosh) 

promised 15 million new jobs by this time and he is over 14 million 

short. Al Gour and I can do better.” 

7. “he has raised taxes on the people driving pick up, trucks and 

lowered takes on the people riding in limousines, we can do 

better.” 

8. “he has never balanced a government budget but I have all times.” 
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9. “he wants give mothers and fathers the simple chance to take some 

time off from work when a baby is born or a parent is sick but I 

will.” 

10. “he has talked a lot about drugs but he has not helped people on 

the front line to wage that war on drugs and crime. But I will “ 

11. “and George Bosh won’t guarantee a woman`s right to choose, I 

will. “ 

12. “he took the richest country in the worlds and brought it down. We 

took on the poorest states in America and left it up.” 

  

Likewise, Obama (2008) employed the contrasting strategy as seen in 

the following extracts from his speech: 

1. “you know, unlike John McCain, I will stop giving tax breaks to 

companies that ship jobs over sees, and I will start giving them to 

companies that create good jobs right here in America.” 

2. “now McCain has said no higher fuel efficiency standards for cars, 

no to investments in renewable energy, no renewable fuels. As 

president, I will tap our natural gas services, invest in clean coal 

technology and find ways to safely harness nuclear power” 

3. “while Senator McCain war turning his sight to Iraq just days after 

9/11, I stood up and opposed this war, knowing that it would 

distract us from the real threats that we face” 

4. “that’s not the judgment we need (meaning McCain’s judgment); 

that won’t keep America safe. We need a president who can face 

the threats of the future, not keep grasping at the ideas of the past” 

The above extracts from both speeches clearly show that both Clinton 

(1992) and Obama (2008) employed the contrasting strategy effectively for 

their benefit in order to win the support of their audiences. Here, it could be 

argued that this strategy played a significant role for Clinton and Obama to 

win the presidential elections in 1992 and 2008, respectively. 

5.1.4. The strategy of exaggerating the negative side of the “other” 

Van Dijk (2006:126) explained this strategy as an ideological strategy 

under the label “negative-other presentation” and indicates that it operates in 

such a way that the bad things of the others “will be enhanced” and their 

good things “will be mitigated, hidden or forgotten”. In addition, Zheng 

(2000) believed that one of the most effective strategies embraced by the 

politicians is for the speaker to deny any flaws or negative aspects present in 

his/her own character or set of beliefs emphasizing at the same time the 
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negative side of the speaker’s opponent. This strategy is focused on 

exaggerating the mistakes and bad deeds of others.  

In analyzing their speeches, it is clear that both Clinton and Obama 

employed effectively the strategy of exaggerating the negative side of the 

“other”. In the case of Clinton (1992), the following extracts from his 

speech clearly show how he employed this strategy: 

 

1. “And so I say: George Bush, if you won’t use our power to help 

America, step aside. I will” 

2. “The president is caught in the grip of a failed economic theory” 

3. “Now under president Bush, America has an un pleasant economy 

struck somewhere between Germany and Sri Lanka” 

4. “And for most Americans, Mr. president, life is a lot less kind and a 

lot less gentle than it was before your administration took office” 

5. “He promised to balance the budget, but he has never even tried “ 

6. “He took the richest country in the world and brought it down”  

Similarly, Obama (2008) employed this strategy in his speech as shown 

in the following extracts: 

1. “these challenges are not all of government’s making, but the failure 

to respond is a direct result of a broken policies in Washington and 

the failed policies of George W. Bush.” 

2. “the truth is, on issue after issue what would make a difference in 

your lives, health care, education and economy- Senator McCain has 

been anything but independent.”   

3. “Now, I don’t believe that Senator McCain does not care what is 

going in the lives of Americans; I just think he doesn’t know” 

4. “it is not because John McCain doesn’t care; it is because he 

doesn’t get it” 

5. “If John McCain wants to follow George Bush with more tough talk 

and bad strategy, that in his choice, but that is not the change that 

America needs” 

It is clear from the above extracts from the speeches of Clinton (1992) 

and Obama (2008) that they employed this strategy to persuade their 

audience to vote for them through exaggerating the negative side of their 

opponents. 

 

5.1.5. The repetition strategy  



The Jordanian Association for Educational Sciences, Jordanian Education Journal, Vol (7), No (1), Supplement (1) 2222 

33 

The strategy of repetition is often used by speakers to persuade their 

audience through repeating certain words, slogans, phrases or utterances. 

Koch (1983) argued that repetition as a persuasive process refers to the 

process by which speakers tries to persuade the audience by means of 

repeating, paraphrasing clothing and re-clothing one’s request or claim in 

changing cadences of words. Generally, politicians tend to use the strategy 

of repetition at the level of slogans and /or utterances where these slogans 

and /or utterances are repeated in various contexts and occasions in their 

speeches. In fact, both Clinton (1992) and Obama (2008) employed this 

strategy in their speeches. 

In various occasions and contexts of his speech, Clinton employed the 

repetition strategy as shown in the following extracts: 

    Extracts                          Number of repetitions  
1.  “I will fight.”                       (4 times) 

2.  “we can do better.”            (5 times) 

3.  “but I will do.”                    (10 times) 

4.  “but I do.”                           (8 times) 

5.  “putting people first.”         (4 times) 

6.  “I hope.”                             (10 times)  

7.  “the new covenant.”            (14 times)  

 

On the other hand, Obama used the repetition strategy in various 

occasions and contexts of his speech as shown in the following extracts: 

    Extracts                          Number of repetitions  
1.  “the American promise.”          (10 times) 

2.  “now is the time.”                     (6 times) 

3.  “we are a better country.”        (5 times) 

4.  “we cannot turn back.”             (4 times) 

5.  “it is about you.”                       (4 times) 

6.  “you are on your own.”             (4 times) 

 

The previous extracts show that the repetition of such phrases, slogans 

and/or utterances in the speeches of Clinton (1992) and Obama (2008) were 

meant to persuade the audience to win their support. 

It is clear from this section (i.e. 5.1) that the comparative 

deconstruction of the speeches of Clinton (1992) and Obama (2008) shows 

that the five major persuasive strategies (i.e. the inclusive strategy, the 

strategy of giving promises and commitments, the contrasting strategy, the 
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strategy of exaggerating the negative side of the “other”, and the repetition 

strategy) are employed in both speeches. 

In the next section, the analysis will show that Clinton in his 1992 

speech employed some persuasive strategies that were not employed by 

Obama in his 2008 speech.  

5.2. The persuasion strategies that were employed by Clinton (1992) 

while not employed by Obama (2008) 

The analysis of Clinton's speech in (1992) showed that Clinton 

employed some persuasive strategies that were not employed by Obama's 

speech (2008). These strategies are the following ones. 

5.2.1. The Fear strategy 
Obeng (2002:8) argued that the aim of using fear as a persuasive device 

is” to manipulate an audience with a view of persuading them to support” 

unsupportable” policies and issues, political actors may play on the 

audience’s emotions by instilling fear in them”. Unlike Obama (2008), 

Clinton (1992) employed the fear strategy as shown in the following 

extracts from his speech: 

1. “we meet at one of those defining moments, a moment of our nation is at 

war, our economy is in turmoil, and the American promise has been 

threatened once more” 

2. “our country has fallen so far, so fast that just a few months ago the 

Japanese prime minister actually said, he felt sympathy for the United 

States “ 

3. “tonight, more Americans are out of work and more are working harder 

for less. More of you lost your homes and even more are watching your 

home valued plummet. More of you have cars, you cannot afford to drive. 

Credit cards, bills you cannot afford to pay and tuition that is beyond 

your reach” 

It is obvious that Clinton used the fear strategy to convince the 

American voters to think carefully about the dangerous consequences of not 

taking the right choices in these elections. 

5.2.2. The strategy of historical citation 

Zheng (2000) argued that citing historical speeches are used by 

politicians as means by which to increase the effectiveness of a speech and 

reduce the political risk of being branded as extremist. In his speech Clinton 

(1992) used this strategy as reflected in the following extracts: 
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1. “A president ought to be a powerful force for progress. But right now I 

know how President Lincoln felt when General McClellan would not 

attack in the civil war. He asked him: "if you are not going to use your 

army, may I borrow it?”  

2. “so if you are sick and tired of a government that doesn’t work to create 

jobs, if you are sick and tired of a tax system that’s stacked against you, 

if you are sick and tired of exploding debt and reduced investments in our 

future, or if, like the great civil rights pioneer Fannie Lou Hamer, you 

are just plain old sick and tired of being sick and tired, then join us, work 

with us, win with us, and we can make our country the country it was 

meant to be.” 

3. “As a teenager, I heard John Kennedy’s summons to citizenship. And 

then, as a student at Georgetown, I heard that call clarified by a 

professor name Carole Quigley, who said to us that America was the 

greatest Nation in history because our people had always believed in two 

things – that tomorrow can be better than today and that every one of us 

has a personal moral responsibility to make it so” 

In these citations, Clinton attempted to gain the support of his audience 

by persuading them of his ideas and beliefs regarding the issues in the 

United States. 

5.2.3. The strategy of religious citation 

Some politicians tend to use proverbs, idioms and/or citations from the 

Holy books to strengthen their arguments and sometimes to attack their 

opponents, Jaradat (Varadat,1999). In fact, Clinton (1992) employed the 

strategy of religious citation and connotations as it is clear in the following 

extracts: 

1. “But just remember what the Scripture says:” where there is no vision, 

the people perish” 

2. “one nation under God, indivisible with liberty and justice for all” 

3. “as the Scripture says: "our eyes have not yet seen, nor our ears heard, 

nor minds imagined, what we can build” 

4. “I was overcome with the thought that God had given me a blessing my 

own father never knew- the chance to hold my child in my arms” 

5. “let it be our cause to see that child has a chance to live to the fullest of 

her God- given capacities “ 

6. “God bless you, and God bless America” 

In the previous extracts, it is clear that Clinton (1992) attempted to 

employ religious citations and connotations to gain the support from those 
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who are religiously oriented among the American voters. 

In the next section, the analysis will show that Obama in his 2008 

speech employed some persuasive strategies that were not employed by 

Clinton in his 1992 speech.  

5.3  The persuasion strategies that were employed by Obama (2008) 

while not employed by Clinton (1992) 

The analysis of the 2008 Obama’s speech shows that Obama employed 

only one persuasive strategy that was not already employed by Clinton in 

his 1992 speech. This strategy is the emotional strategy as it will be seen 

below. 

5.3.1 The emotional strategy 

Some politicians attempt to persuade their audience through arousing 

their emotions (Al-Khatib 1994). In fact, a content analysis of the speech of 

Obama in 2008 shows that Obama attempted to appeal to the emotions of 

his audience to win their support in the 2008 American presidential election. 

Accordingly, it is obvious that Obama in his 2008 speech employed the 

emotional strategy for persuasion in a way that was not clear in the case of 

Clinton. This is clear in the following extracts from his speech. 

1. “To the love of my life, our next first lady, Michelle Obama and to Malia 

and Sasha, I love you so much”. 

2. “This country is more decent than one where a woman in Ohio, on the 

brink of retirement, finds herself one illness away from disaster after a 

lifetime of hard work.” 

3. “We are more compassionate than a government that lets veterans sleep 

on our streets and families slide into poverty.” 

4.  “She's the one who taught me about hard work. She's the one who put 

off buying a new car or a new dress for herself so that I could have a 

better life. She poured everything she had into me. And although she can 

no longer travel, I know that she's watching tonight and that tonight is 

her night, as well”. 

5.  “You know, Michelle and I are only here tonight because we were given 

a chance at an education. And I will not settle for an America where 

some kids don't have that chance. And - and as someone who watched my 

mother argue with insurance companies while she lay in bed dying of 

cancer, I will make certain those companies stop discriminating against 

those who are sick and need care the most.” 

6.  “Now is the time to help families with paid sick days and better family 
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leave, because nobody in America should have to choose between 

keeping their job and caring for a sick child or an ailing parent.” 

7.  “I love this country, and so do you, and so does John McCain.” 

 

The overall analysis of the persuasive strategies employed by Clinton 

and Obama in their speeches before the DNC in 1992 and 2008 respectively 

shows that both Clinton and Obama are very competent political 

rhetoricians. This is clear in that they both use a wide range of persuasive 

strategies in their speeches to achieve their political objectives. Moreover, 

the analysis shows that Clinton employed three more strategies that were not 

employed by Obama, while in the case of Obama, the analysis shows that he 

employed only one persuasive strategy in his 2008 speech that was not 

already employed by Clinton in his 1992 speech. Furthermore, based on the 

analysis, this study could argue that the nature of the persuasive strategies 

used by Clinton and Obama in their speeches at the DNC had contributed to 

the winning of the American presidential elections by Clinton in 1992 and 

Obama in 2008.  

6. Results and Conclusion 

This study aimed to compare the persuasive strategies employed by 

Bell Clinton (1992) and Barack Obama (2008) in their presidential 

nomination speeches before the DNC. Using the critical discourse analysis 

approach, the major results obtained in this study are summarized in the 

following: 

The analysis shows that both Clinton and Obama are very competent 

political rhetoricians. They use a wide range of persuasive strategies in their 

speeches to achieve their political objectives of winning the American 

presidential elections in 1992 and 2008. The analysis shows that they both 

use five major persuasive strategies. These are: The inclusive strategy, the 

strategy of giving promises and commitments, the contrasting strategy, the 

strategy of exaggerating the negative side of the “other”, and the repetition 

strategy. In addition to these five major persuasive strategies that were used 

by Clinton and Obama, the analysis shows that Clinton in particular, 

employed three more persuasive strategies that were not used by Obama. 

These are: the fear strategy, the strategy of historical citation and the 

strategy of religious citation. However, the analysis shows that Obama in his 

speech of 2008 employed only one persuasive strategy that was not already 

used by Clinton in his 1992. This strategy is the emotional strategy. 
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On the basis of the persuasive strategies employed by Clinton and 

Obama, it is clear that the other persuasive strategies that are sometimes 

used by some politicians were not employed in their speeches. Such as, the 

strategy of arousing the national identity of their audience, the questioning 

strategy, the metaphors strategy, the swearing strategy, the strategy of using 

proverbs, the strategy of using logical fallacies and the strategy of 

summarization. 

It is obvious that based on the nature of their audience, their opponents 

and the circumstances in which the speeches were delivered, both Clinton 

and Obama employed certain persuasive strategies that they believed will be 

the best to serve their objectives and they avoided using other strategies that 

they believed will not serve their objectives. 

The study also concluded that the use of the right persuasive strategies 

in the two speeches before the DNC has helped in the winning of the 

American presidential elections by Clinton in 1992 and by Obama in 2008.  
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